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Jenks, Oklahoma

Jenks, Oklahoma is a fast growing suburb community of the larger Tulsa metro
area across the Arkansas River and connected to other communities via the
Creek Turnpike and Highway 75. The blue area below outlines the Jenks market
area and includes a Quarter 4 2008 population of 84,301 with an estimated
growth rate of 7.88% over the next five years.

The demographic and market survey analysis illustrates prime opportunity based
upon a strong population base with favorable income and growth factors.

— . = - T - ) S ®
SArkansas City ~oNiofaze o Vol 1 o
H . ; 3-'Cane‘,' GCoffeyville 'Chetopa——:paxter Springs

N
SNewkirk #Copan

] ?|Lenapaﬁ
&:K'm: = A | | . *Delaware
aw City #Bartlesville |

@Ponca City. ZNowata-=
. 2
| L

$O]i::helqta---------

FMedford Blackwell

‘Lamont [T
; =L

—:*Bi llings

#Pawhuska

sFairfax

Garb

L

P &
o Cleveland

“Glenco U

siloam.Spr

| [k ; tl ( ) : 7 T il
] S :...’JenninrQSMIS e - B ) e
svale ] ] i ﬁ b i
T R 1 e . S o B s
L f #Broken Arrow :_! | ‘\E/\_I\

ater
: & jﬁjenl.u i LY
il Seushin A \ - sLostEity | Westville ;)
iCrescent o e \——'L'Bixby Ccoweta |*Wagoner il g fl- _w g
if Iﬂ = #Tahlequah
— #GuthFie— _—— 1 | Lp{ g : “Porter'., @park Hill C
*Haskell Stilwell

“Cashion

coredmont $Edmondg)-—

illage

ZBlanc as‘iQ\oble
‘ “slaughterville

: ‘urceuj
| TS




Jm‘m

CommunITYVUE.COM

Jenks Primary Market Area
The demographic reports, graphs and maps that follow represent the identified
Jenks Market Area outlined in blue in the map below. The demographics used
are based upon PopStats Demographics which are updated quarterly, are based
upon actual post office address deliveries, and are one of the most accurate
sources for demographic information.
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Executive Summary Report with Ch  arts
Geography: Jenks Primary Market Area

Households and Population
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Population by Race and Ethnicity (Q4 2008)
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Growth Summary Report
Geography: Jenks Primary Market Area

Population Change from Previous Quarter
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Educational Attainment
Geography: Jenks Primary Market Area
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Workplace Summary Report
Geography: Jenks Primary Market Area
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2008 Average Annual Per Capita Potentials (Persons  Living in Households) 4 ™ Qtr

Geography: Jenks Primary Market Area
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Population Distribution
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Population Growth — 2 Years
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Average Household Income
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Age Distribution 18 — 44 Years
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Workplace Employees
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Jenks Traffic Flows
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Jenks Aerial — April 30, 2008
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